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Non-profit teams up with
firm on for-profit effort

Comet Informatics LLC
is rolling out product
to Boys & Girls Clubs

By NATE DOUGHERTY

Dirk Hightower was tired of seeing data
go to waste.

The executive director of Children’s In-
stitute, Hightower often had seen detailed
research on student performance go unseen
within school districts or be interpreted
incorrectly.

Mindful of the need for accurate data in
academic and after-school programs, the
Children’s Institute teamed with informa-
tion technology developer SophiTEC Inc.
to create Comet, a software system that
allows for simple reporting and interpret-
ing of data.

The program was rolled out quictly over
the past two years to school districts na-
tionwide, and since December it has been
used by affiliates of the Boys & Girls
Clubs of America.

The Children’s Institute first saw the need
for a more effective information system
nearly a decade ago, Hightower said. Work-
ing with personnel within school districts,
the institute found that information gathered
often failed to reach its desired destination.

The breakdown in communication and
delivery of information was upsetting,
Hightower said, and called for a solution.

“The Children’s Institute as an entity
was starting to get frustrated with col-
lecting information and getting it back to
people on a realistic timeframe,” he said.
“I once had a principal come to me and
ask why we hadn’t sent some important
information over. This was January, and
we had sent it back on Nov. 1, but it was
sitting on someone’s desk at the district.”

Having come from the days of informa-
tion stored on floppy disks, which could
be hard to keep track of, Hightower knew
there had to be a better solution. So work-
ing with SophiTEC and its president, Serge
Lossa, the Children’s Institute came up
with a Web-based system to collect in-
formation.

The partnership between the non-
profit Children’s Institute and for-prof-
it SophiTEC was a bit of a challenge at
first, Hightower said. Attorneys for the
Children’s Institute told him the non-profit
could not have a partnership with the com-
pany, so together they formed Comet In-
formatics LLC in 2011.

Hightower and Lossa serve as co-CEOs
of the company, which aims to enhance
student outcomes through better data col-
lection and interpretation.

The system they developed was sensi-
tive to its audience, delivering information
in a way most effective to them, Hight-
ower said.

“We got together with Serge Lossa and
planned how to conquer the world in terms
of information and how to provide it back
to them,” Hightower said. “We wanted to
make sure they got the information they
wanted, versus how an administrator or
IT person or researcher wanted it back.”

Comet allows teachers to evaluate and
report quickly and accurately, enabling
them to spend more time on targeted teach-
ing, company officials said. The program
also improves communication between
administrators and classrooms.

The program allows users to plug num-

bers into a before-and-after format to cre-
ate a greater depth of analysis, Hightow-
er noted. Keeping track of areas such as
attendance or demographic information
is easier because people reading the data
can see and understand a bigger picture,
he said.

Comet has modules—which Hightower
noted are the same as apps on a mobile de-
vice—that can be changed or added based
on customer needs.

“Now we have apps for putting on new
tools, sending out new reports and many
other areas,” he said.

The emphasis on customer satisfaction
extends to the operation of the system it-
self, Hightower noted.

“That’s one of the comments we hear
repeatedly coming back in, how casy this
is to use,” he said.

The program is helpful for after-school
programs that are required to record at-
tendance and performance data, company
officials said. Administrators previously
would glean this basic information, report
it to funders, but then store the data.

But since December, leaders of the Boys
& Girls Club of America have used Comet
to make data more useful, producing more
targeted insights and faster reporting of
mandatory data, company officials said. As
a result, children enrolled in these programs
are receiving better support with early inter-
vention and individualized attention.

The program has caught on quickly.
In three months, it has been adopted by
50 Boys & Girls Club chapters in several
states. More are set to join soon, company
officials said.

The program is also used by the Roch-
ester City School District.

So far, Comet has gotten good reviews
from its users.

“From the first phone call, we knew
Comet could be a valuable partner,” said
Pandit Wright, president and CEO of the
Boys & Girls Club of Greater Washing-
ton (D.C.). “Comet associates continue
to extend themselves, not just to our sys-
tems development team but directly to
club staff—our ultimate users and clients.
Working together, we are confident that
Comet will help us unlock the doors of
success for our kids and teens.”

The company tries to strike a balance
between being responsive to customers
and being able to determine on its own
what features will be needed in the future.

“You cannot really expect to have your
customers telling you about all the inno-
vations; you have to understand what will
be useful for them and innovate in those
areas,” Lossa said. “We have to be creative
but know that not all of the additions will
work. Some are great but others go directly
to the garbage, and our process is to get
good feedback from our customers and do
continuous improvement.”

Hightower said he sees room for Comet
to grow, branching out into carly child-
hood programs and charter schools.

“There are a lot of areas that aren’t big
enough to be connected to big programs
but could really use this,” he said.
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CORRECTIONS AND
AMPLIFICATIONS

A March 29 article incorrectly identi-
fied Blue Cross Blue Shield of Western
New York as part of Excellus BlueCross
BlueShield.

Samuel L. Terrazzino, Managing Partner of New England
Financial of Upstate New York, would like to

CONGRATULATE

his team members for their hard work and
commitment to the firm. The agency was awarded

New England Financial’s Developmental
Agency of the Year AND Leader’s
Conference Qualifying Firm for 2012.
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PRECISE TOOL & MANUFACTURING INC.

Is proud to announce its Precision Machining Institute

FRECISE CNC MBOCHINING INSTTruTe

SUCCESS DOESN'T JUST HAPPEN

At The Precise CNC Machining Institute, our goal
is not to find you a job but to train you for a
lifelong career in the CNC Machining trade.

APPLY NOW!
24 WEEK JOB TRAINING / APPRENTICE PROGRAM
JUMP START YOUR NEW CNC MACHINING CAREER!
Class starts July 8, 2013

Contact: TamiJones, Recruiting Manager at ER-Associates
Phone: 585-420-3909 Email: Tlones@er-associates.com
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|‘. Don’t just dream
of a good night’s sleep.

We can help you get a better night's sleep. For nearly 30 years,
our highly trained specialists at the accredited Unity Sleep
Disorders Center have been helping people with all types of
sleep problems including snoring, difficulty falling and staying
asleep and restless leg syndrome. Come see us at one of our
two locations — Brighton or Greece. We'll create a custom
treatment plan just for you.

Don't spend another minute living with a sleep disorder.

Call (585) 723-7963 to schedule an appointment with a sleep
specialist, or visit us at unityhealth.org/sleep_disorders.

Q Unity Sleep Disorders Center

How health care should be
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